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HFS Hot Vendors are an exclusive 
group of emerging players, each with a 
differentiated value proposition for the 
HFS OneOffice™ in Exhibit 1 or the 
HFS OneEcosystem™ in Exhibit 2.

Source: HFS Research, 2022

Exhibit 1: The HFS OneOffice™Organization
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Source: HFS Research, 2022

Exhibit 2: HFS OneEcosystem™ adds partner experience to employee and 
customer experience

HFS analysts regularly speak with numerous exciting start-ups and emerging players. We designate a 
select group as the HFS Hot Vendors based on their offerings’ distinctiveness, ecosystem robustness, 
client impact, financial position, and impact in our OneOffice or OneEcosystem frameworks. The HFS 
Hot Vendors may not have the scale and size required to feature them in our Top 10 reports, but they 
have the vision and strategy to impact and disrupt the market.
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Exhibit 3: HFS OneOffice™/OneEcoSystem™ Hot Vendors Q2 2022 Edition 
(in alphabetical order)

In the rapidly changing space of digital 
operations, enterprises realize they cannot be 
everything to everyone. Whether you are an 
enterprise consuming third-party services, a 
service provider, or a technology provider, you 
will need a smart ecosystem to succeed and 
survive in the future. HFS Hot Vendors are service 
and technology providers hand-picked by our 
analysts to help you flesh out your smart 
ecosystem with offerings that solve today’s 
complex business problems and exploit market 

opportunities. HFS Hot Vendors display truly 
differentiated offerings and out-of-the-box 
thinking that can be both inspiring and useful. 
This report profiles five shortlisted players we 
designated as HFS Hot Vendors, listed in Exhibit 
3, based on our rigorous five-step assessment 
during Q2 2022. The HFS Hot Vendor 
designation for the following players will remain 
in place until the end of Q2 2023 (one year) when 
we will repeat the process for renewing the HFS 
Hot Vendors designation.

Impact sourcing for socially conscious corporations

Advanced machine learning platform focused on IDP

Flexible CX services in a remote gig model

Data-science-based bolt-ons to improve procure-to-pay systems

Aligning software and technology to sustainability

Note: Logos are hyperlinks.
Note: The HFS OneOffice™/OneEcoSystem™ Hot Vendor Designation is valid for one year from Q2 2022 to Q2 2023.
Source: HFS Research, 2022

https://gocode.green/
https://peopleshores.com/
https://singularitysystems.com/
https://workingsolutions.com/
https://xelix.com/
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Aligning software and technology 
to sustainability

Author: Josh Matthews

GoCodeGreen is a platform that helps diagnose 
software’s carbon impact to inform your choices 
about vendors, hosting, process, coding, and 
more. Typically, the actions it recommends have 
inherent dual outcomes—decarbonization and 
efficiency (tied to resource and cost savings)—all 
reported with a clear link to the broader 
organizational context, for example, the 
percentage of emissions saved. 

Software and the broader IT, digital, and 
technology sectors have a major climate impact. 
Building and running software consumes energy, 
and the associated hardware, data centers, and 
networks have broad environmental, social, and 
governance (ESG) footprints spanning various 
energy, materials, labor, risk, and resilience 
factors. So, making software more efficient cuts 
emissions and cost. But, in general, organizations 
and their CIOs lack visibility into the footprint of 
software. They also lack the mandates, targets, 
and incentives from upper management, 
contextualized to organizational sustainability 
plans. (Read our POV about the lack of detailed 
sustainability roadmapping.)

Eric Zie, the CEO and founder of GoCodeGreen, 
emphasizes understanding and actions. 
GoCodeGreen claims that with an initial 
assessment taking no more than three hours, its 
platform can identify opportunities to reduce an 
analyzed software application’s emission footprint 
by 35% to 55%. GoCodeGreen identifies how and 
where to make the savings—whether through 
vendor selection, more efficient coding, or any 
number of routes detailed in this report. The 
platform can work across websites, apps, the full 
stack, new platforms, and legacy systems. The 
GoCodeGreen platform is carbon neutral, so it 
does not contribute to a client’s Scope 3 (value 
chain) emissions. The firm was announced during 
New York Climate Week in 2021 in the latest 
cohort of signatories to the Climate Pledge
initiative. It aligns with the Green Software 
Foundation standard and can accept validated 
client calculations into its platform.

GoCodeGreen has developed more than 20 
proofs of concept and value opportunities 
(POCAVOs) with more than 15 organizations 
across banks, fintechs, technology system 
integrators, consultancy firms, and government 
departments. HFS Hot Vendors usually come with 
an established client portfolio, but in this case, we 
are highlighting a business we feel you should 
know about to make a critical ESG impact in the 
near term. We validated the potential by 
speaking to the CIO of a major Africa-based 
global financial services (FS) firm that has been 
through a POCAVO with GoCodeGreen and is 
now looking to go live.

The main challenge for this CIO fits perfectly with 
GoCodeGreen’s message: outlining the link 
between technology and sustainability to create a 
business case for addressing its impact. The FS 
firm had emissions reduction targets through 
2050 but no view of the technology department’s 
contribution to the targets. 

GoCodeGreen’s impact assessment peeled back 
the layers to offer an understanding of and 
education about the firm’s processes and 
technology. The impact assessment spanned 
software, travel, suppliers, and many more parts 
of the technology landscape. The CIO has not 
seen any alternative that can provide comparable 
breadth, depth, and insight.

https://gocode.green/
https://greensoftware.foundation/articles/10-recommendations-for-green-software-development
https://www.hfsresearch.com/research/five-critical-sustainability-challenges-to-address-in-2022/
https://www.theclimatepledge.com/us/en/Signatories/gocodegreen
https://greensoftware.foundation/
https://gocode.green/
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HFS’ take

HFS has designated GoCodeGreen as a 
OneOffice/OneEcosystem Hot Vendor because 
its potential customers range from those only 
seeking cost savings and efficiency to those only 
looking to save the planet and everyone in 
between. GoCodeGreen frames the impact of 
software and technology in terms of multiple 
outcomes—giving CIOs and the whole 
organization the context they need. Applications 
and potential users range beyond the CIO across 
supply chain supplier assessments, any 
sustainability leader overseeing decarbonization 
efforts, auditors looking to accurately assess the 
impact of technology, consultants and business 
services providers adding to their toolbox, 
software developers aiming to measure the 
impact of their engineering choices, and software 
sales professionals looking for a market 
differentiator.

Consultants, technology and business services 
providers (including system integrators), and 
technology vendors compete to embed IT, tech, 
and digital sustainability into their capabilities and 
tie this to broader sustainability strategies and 
narratives. GoCodeGreen must establish and 
publicize case studies and references with 
concrete outcomes, all in the context of 
organizational sustainability roadmaps and the 
broader business benefits achieved. The 
opportunities with wide-ranging customers and 
through partnerships with firms across the 
consulting, technology, and services landscape 
are massive. Expanding beyond software into 
mapping hardware and the whole IT, digital, and 
technology spectrum offers another frontier.

Vendor factsheet

• Founded: 2021

• Key personnel: Eric Zie, Founder and CEO 

• Funding: Self-funded, fully virtual company

• Headquarters: London, UK

• Number of customers: 15+ clients and 20+ 
assessments (all currently confidential)

• Key clients: Include a major Africa-based bank

• Partnerships: Currently confidential but include 
major consulting, technology, and services 
firms

• Solution portfolio: GoCodeGreen’s platform 
and consulting offer assessment, action 
identification, feasibility and cost-benefit 
analyses, and reporting aligned to the 
Greenhouse Gas Protocol standard combined 
with ISO standards for software measurement. 
Reporting also informs any room for offsetting 
after reduction potential has been maximized, 
along with an energy efficiency rating.

It was key for him that the platform does more 
than simply measure the impact. It provides him 
with insight to assist decision making that can 
create a real difference in the sustainability of the 
business. The bank can now set its teams’ targets, 
outline actions across cloud operations, reduce 
travel, and write more efficient code. It is no 
longer just doing things because they seem 
green—opportunities and actions can be 
quantified and aligned to the broader 

organizational strategy. Its offsetting strategy has 
also been informed—but GoCodeGreen gives 
the firm the ability to reduce emissions first, with 
offsetting as a last resort.

The CIO declared, “[Decarbonizing] doesn’t 
make sense to be bottom-up, especially with 
60,000 employees. It needs to be in context of 
the broader company effort.” 
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Impact sourcing for socially 
conscious corporations

Author: David Cushman

PeopleShores brings a radical new approach to 
outsourcing: a social-impact-led model designed 
to transform challenged communities. With it, it 
offers enterprises the opportunity to support their 
ESG (environmental, social, and governance) and 
D&I (diversity and inclusion) agendas, meet SLAs 
(service level agreements), and handle the current 
skills gap.

PeopleShores is a public benefit corporation 
(PBC) with the objective of bringing technology-
oriented careers to economically challenged 
communities in the United States. A PBC is “for-
profit,” but only where that profit is made in 
alignment with its public benefit goals.

In partnership with willing companies, 
PeopleShores sets up centers in underserved 
communities in the United States and provides 
underemployed young adults with technology 
jobs and career pathways. 

PeopleShores hires and trains teams in cohorts of 
20-30. Teams receive training in using different 
technologies to support digital transformation 
and grounding in soft skills to prepare them for 
the working environment, including 
communication skills and personal development 
for the world of professional services.

Technical skills cover RPA (robotic process 
automation), data analytics, cybersecurity, coding 
and development in SQL and Python, and more. 
The 320-480 hours of training each new hire 
receives can also cover customer service skills, 
accounting fundamentals, and business process 
basics, depending on their track. Participants 
receive pay throughout.

PeopleShores goes where the outsourcing giants 
won’t—Clarksdale, Mississippi, and Pine Bluff, 
Arkansas, for example—and plans to expand to 
inner-city Atlanta. It is also opening a tech center 
in Brooklyn to employ and train people in system 
development with a major Wall Street firm as the 
main client. The business is in the final stages of 
establishing a new business process outsourcing 
(BPO) center in the Frayser community of 
Memphis, Tennessee. 

And because, by design, PeopleShores sets up in 
locations where opportunities are limited, there is 
a benefit for enterprises seeking reliable 
resourcing. Churn at PeopleShores is around 
10%. Current churn rates among technology and 
process workers in other businesses can be as 
high as 50%.

Even without that carrot to dangle, your 
enterprise’s ESG committee will already be 
getting the picture. For instance, in the Clarksdale 
center, nearly 80% of the workforce are women, 
and 90% are from minority communities. The ESG 
folk will also be happy to know deliverables 
include social impact reports illustrating how your 
outsourcing spending has benefited a local 
community. 

PeopleShores prides itself on delivering the same 
quality and value as its giant counterparts at 
competitive prices. PeopleShores has long-term 
plans to create scale with centers in every US 
state. And while it seeks to be flexible on 
contracts, it requires partners commit to a body 
of work that will generate at least 50 jobs (from 
multiple companies) for the target community. 
The flexible-term commitment is usually for 
between three and five years.

Core service offerings include IT development, 
customer care, level 1 and 2 tech support, and 
back-office processing. It also offers RPA 
development, ML (machine learning) and AI 
(artificial intelligence) data annotation, and 
cybersecurity management.

Customers include the US government agency 
that provides housing-, loan-, and workforce-
related services to counties and municipalities, 
including a “Career Step” process matching 
candidates with local employees. PeopleShores
reduced processing time from 2 hours to 30 
seconds, automating the process with 100% 
accuracy.

https://peopleshores.com/
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At a large business advisory company, it uses 
Automation Anywhere to automate the download 
of a semi-structured database from third-party 
vendors and compile the data into structured 
formats for payroll processing and executive 
reporting. Five manual tasks were automated, 
delivering 4 hours of saving every 24. 

PeopleShores has also been able to help a large 
US insurance company address the skills shortage 
facing most companies in today’s economy. In 
three months, PeopleShores has already recruited 
and trained more than 35 people to help support 
claims processing requirements, working from 
PeopleShores’ center in Pine Bluff, which provides 
facilities, management, infrastructure, and 
connectivity.

The insurance company’s President of Claims 
said: “PeopleShores is a true partner with our 
company. They are very customer-oriented and 
respond efficiently and effectively to any needs 
we have.” She added any enterprise would get 
the best from PeopleShores by acting as a good 
partner. The enterprise should, for example, 
ensure PeopleShores has all the notice it needs to 
onboard staff when the enterprise knows it has 
deadlines looming.

There are now 65 employees in the Pine Bluff 
Center, with plans to reach 200 employees within 
a year. In Pine Bluff, that will have a real social 
impact. The 2021 US census reported that Pine 
Bluff was the fastest-shrinking city in the nation, 
with a decade-long decline in population of 
12.5% to 41,253. 

HFS’ take
We name PeopleShores a OneOffice Hot Vendor 
for the trailblazing example it sets in making the 
automation and outsourcing of business 
processes a positive force for good in the 
hardest-to-reach and most in-need communities.

If PeopleShores can deliver with SLAs and costs 
matching those of far bigger competitors, we 
hope others will be inspired to follow its example 
and deliver just as much benefit to minority 
communities. Governments may talk a good 

game about “leveling up,” but businesses can 
make those aspirations real.

Inspired by founder Murali Vullaganti’s
experience with Indian impact-sourcing leader 
RuralShores (which employed 11,000 rural youth 
workers in 10 years in operation in India), 
PeopleShores may not be the future of 
outsourcing itself, but it offers an inspirational 
glimpse of the good that global outsourcers can 
do in partnership with their enterprise customers. 

Vendor factsheet

• Founded: 2017

• Key executives: Murali Vullaganti, Founder; 
Mickey Austin, CEO

• Headquartered: San Jose; Delivery centers in 
Clarksdale, Mississippi; Pine Bluff, Arkansas; 
and Brooklyn, New York

• Funding source: Private investors

• Number of clients: Six active outsourcing 
relationships (15-plus clients since launch, 
including RPA and other digital transformation 
projects)

• Notable clients: Large US insurance company 
for claims processing, largest US school district 
for technical helpdesk support, a large 

regional bank for IT application support, global 
financial services provider for business process 
support, a large healthcare services provider 
for call center support, a global investment 
bank for application development services and 
support

• Services portfolio: Customer care, RPA 
development, data analytics, cybersecurity, 
tech support, AI/ML data annotation, back 
office/business process, application 
development

• Industry coverage: Government, healthcare, 
financial services, insurance, logistics, tech

• Technology partnerships: Automation 
Anywhere, UiPath, Qlik
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Machine learning platform 
focused on IDP

Authors: Hridika Biswas, Reetika Fleming

Founded in 2018, Singularity Systems is the name 
behind SingularityAI, an advanced machine 
learning platform that processes documents and 
images and uses the extracted data to generate 
real-time insights for its clients. Singularity does 
not lack ambition; it is targeting becoming the 
global leader in the increasingly competitive 
intelligent document processing (IDP) space. With 
a raft of 25 major partners already, including 
Accenture and Cognizant, UiPath, and 
Automation Anywhere, a stellar machine learning 
team, and Series-B funding looming later this 
year, setting its sights high does not seem 
unreasonable.

For its first two years, Singularity focused only on 
building the platform. The company is based in 
New Jersey and services North America and 
EMEA customers; it also has an office in 
Shanghai, via which the team services mainly 
Chinese enterprise customers in the APAC 
region. 

Singularity aims to tackle the issue of semi-
structured and unstructured data head-on. 
SingularityAI can read virtually any data format 
(doc, pdf, rtf, txt, html, emails, jpg, png, etc.) and 
integrate machine-readable outputs into major 
enterprise technologies such as SAP, UiPath, 
Automation Anywhere, SS&C Blue Prism, Appian, 
and Pega. 

Some of the processes optimized using 
SingularityAI include touchless claims, loss run 
reports, tax form data extraction, mortgage deed 
processing, invoice processing, education 
transcripts, financial spreading, trade finance, 
customs for import and export document 
processing, safety data sheets, resumes, hire to 
retire, and procure to pay.

A key focus of the technology is the intent to 
bridge the gap between human intelligence and 
machine learning and integrate both to reach 
enterprises’ goals for real-time insights. 
Singularity’s product offers a combined use of 
multiple IDP techniques, including

• An adaptive learning approach emphasizes re-
usability for reduced model-training time.

• The Intelligent Data Simulator uses small sets 
of sample data to train models, generating 
synthetic and augmented data. This saves time 
and cost. Clients can get started with as few as 
5 to 10 samples per use case rather than the 
thousands often required by alternative 
training techniques.

• AI Pathfinder, which automatically determines 
the content and context of the information and 
then employs the most appropriate technique 
for data extraction, ensures nearly 99% 
accuracy. 

Singularity’s platform does not require data 
scientists, thanks to user-friendly low-code/no-
code drag-and-drop interfaces that enterprises 
can use without training. AI Pathfinder blends 
multiple approaches (natural language 
processing [NLP], optical character recognition 
[OCR], computer vision) to take on the toughest 
of documents and images. 

Singularity is working with a host of partners, 
including EY, Capgemini, Accenture, PwC, UiPath, 
Cognizant, Blue Prism, Automation Anywhere, 
and ISG. 

https://singularitysystems.com/
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One Singularity customer from the banking 
industry told us they are currently using 
Singularity in step 1 or 2 of their OCR process for 
scanning supporting documents shared by 
customers. Their goal was to partner with a 
company that had relatively good OCR 
capabilities (and Singularity has built its own), 
could pick up key information from documents, 
and use this information for on-the-job predictive 
analytics. The customer says Singularity was the 
only IDP solution provider that could meet its 
needs, and it has already met as much as 80% of 
the program requirements. It now plans to 

embed Singularity into the scanning of every 
operational document that passes through its 
offices and scale horizontally across other bank 
products. 

Singularity improved efficiencies, reduced manual 
effort and errors, and enabled a shorter 
turnaround time. 

The client wants to see more project 
management leadership from Singularity to help 
with end-to-end project scoping. 

HFS’ take
We have named SingularityAI an HFS 
OneOffice/OneEcosystem Hot Vendor for its 
business-friendly delivery of cutting-edge 
technology that makes business users the masters 
of IDP. We applaud the focus on adaptability and 
the generation of insight to inform business 
decisions and respond quickly to change. At the 
end of the day, clients seek speed to market, and 
Singularity is gearing up to deliver it for IDP by 
going deep on combined artificial intelligence 
(AI) techniques and expanding its tech 
integrations.

Success will be defined by how well Singularity 
can work through its various platforms to partner 
with other vendors and ensure clients can use 
these seamlessly.

Vendor factsheet

• Founded: 2018

• Headquarters: Princeton, New Jersey

• Key personnel: Yun Cao, CEO and co-founder; 
Tianhao Wu, CTO and co-founder; Scott Lee, 
Chief Revenue Officer; Yingchao “YZ” Zhang, 
Head of Global Solutioning

• Number of employees: 50+

• Funding sources: Series-A funding (amount 
undisclosed) via BitRock Capital and INCE 
Capital, October 2021; Series-B funding 
expected in Q4 2022.

• Number of customers: 50+

• Notable customers: Deutsche Bank, SMBC 
Capital Markets, Huatai Securities, Rio Tinto, 
Accenture, Capgemini, Sunshine Insurance

• Domains: Banking and financial services, 
insurance, healthcare, energy, manufacturing, 
logistics and shipping, CPG, SLED

• Solution portfolio: IDP, intelligent image 
processing, OCR, computer vision, natural 
language processing, machine learning
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Flexible CX services in a 
remote gig model

Authors: Krupa KS, Melissa O’Brien

While the pandemic accelerated work-from-home 
and crowdsourcing trends, these models have 
been maturing for decades. One early mover 
from long before lockdowns forced remote 
contact centers is Working Solutions, an onshore, 
completely “virtual” contact center BPO provider. 
The private company’s remote workforce includes 
sales, customer care, and technical experts 
providing multichannel customer experience (CX) 
services, analytics, and back-office support. 

Working Solutions has a network of 150,000+ “on 
demand” contact center work-from-home agents, 
all independent contractors, across the United 
States and Canada.  The company is known for 
flexible workforce capabilities to scale up and 
down sales and customer service quickly for 
clients. The solution supports companies with 
everyday business, unforeseen events, such as 
COVID 19, and long-range projects.

Working Solutions’ sophisticated virtual workforce 
recruiting, education, and operations capabilities 
are its strengths and differentiators. The service 
provider has a unique mobile workforce model 
consisting of agents grouped by their skills and 
availability and a scheduling tool that enables 
simple required slot fulfillment. Its stringent 
recruitment process is complemented by 
automation and AI-enabled testing to identify 
potentially successful agents. Analytics tools, such 
as Power BI, are used to consistently improve the 
reach and matching of potential candidates. 
Once onboarded, its online agent-training 
modules are taught 100% by college-degreed 
educators with in-person and virtual-classroom 
experience. A college-level learning management 
system further ensures quality results.  Working 
Solutions finds these competencies to be critical 
to its success in quality services and agent 
retention. The company reports an average agent 
tenure of 2.8 years and significantly lower attrition 
rates than the industry average.

Another point of differentiation is that Working 
Solutions is a woman-owned, woman-founded 
business, with women in 70% of senior 
management, 60+% of front-line leadership, and 
85% of customer-facing agent roles. Given this 
distinction, Working Solutions has an edge to win 
government and corporate work reserved for 
women-owned businesses. As diversity, equity 
and inclusion (DEI) come to the forefront in 
business conversations, Working Solutions’ 26-
year history of commitment to recruiting from 
underserved communities and targeting 
segments such as the differently-abled, veterans, 
and veterans’ spouses is more important than 
ever.

Client references attest to a strong partnership 
approach Working Solutions brings to its 
relationships, and they applaud the quality of its 
services. More importantly, clients verify that 
Working Solutions’ “secret sauce” lies in its 
unique, proven recruitment, education and 
operations models, maintaining an excellent 
standard of agent skill and quality of service 
delivery. Clients raved that the rigor Working 
Solutions puts into onboarding and training is 
best in class in the industry, streamlining their 
own agent curriculum and elevating it, often with 
double-digit improvements.

https://workingsolutions.com/
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HFS’ take
HFS has named Working Solutions an HFS 
OneOffice/OneEcosystem Hot Vendor for its 
effective answer to questions of workforce 
models and employee engagement—among the 
most important hot button issues of 2022. So, 
while many companies continue to grapple with 
the nuances of remote and hybrid working and 
how to leverage gig models to augment the 
workforce as a new reality, companies like 
Working Solutions are resources with decades of 
experience. While working from home is no 
doubt a basic feature of Working Solutions’ 
offering, the company rightfully does not lead its 
go-to-market based on remote work. The world 
of remote CX services emerged long before the 
pandemic with the value proposition of quick 
ramp-ups, flexibility, and agility, with cost 
efficiency as a perk. Remote and gig work is just a 
way of enabling that agility that companies 
require in their CX models. 

What stands out to HFS is Working Solutions’ 
unique approach to its agent engagement 
model. Crowdsourcing and gig work are still areas 
where enterprise buyers and workforces require 
education around issues such as employment 
models, tax implications, and, most importantly, 
quality control. Working Solutions seems to have 
carved out a niche with its educator-delivered 
training and development that is satisfying and 
exceeds the clients’ quality expectations while 
enabling great agent experience. This support 
and enablement of customer experience through 
developing and empowering customer-facing 
people is one of the most important focus areas 
for business leaders today and a key theme HFS 
is exploring in its research this year. 

Vendor factsheet

• Founded: 1996

• Headquarters: Dallas, Texas

• Key personnel: Kim Houlne, President and 
CEO; Cathy Metry, CFO; Gail Rigler, CMO; 
Ashok Narayan, Strategy Technology Officer; 
Gary Ash, Senior VP Business Development; 
Kristin Skiko, VP, Talent Management; Tamara 
Schroer, VP, Education and Development; 
April Wiita, VP, Program Success; Tracey Sloan, 
VP, Innovative Solutions and Support; Billy 
West, VP, IT

• Funding: Housatonic Partners

• Solution portfolio: Customer care, sales 
support, analytics, back-office support, 
technology

• Industry coverage: Consumer services, energy, 
financial, healthcare, telecom and media, 
retail, and travel/hospitality

• Notable clients: A Place for Mom, Biotel, 
FedPoint, Intuit, Learning A-Z, Peloton, 
PlanetArt, Sabre, Zillow
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Data-science-based bolt-ons to 
improve procure-to-pay systems

Author: Khalda De Souza

CFOs are under increasing pressure to transform 
their accounts payable (AP) function and deliver 
quantifiable business outcomes. Outside of basic 
document processing, the opportunity for 
automation and process improvement within AP 
is huge.

UK-based firm Xelix, founded by university friends 
Paul Roiter and Phillip Watts, developed “The 
Accounts Payable Control Centre.” Xelix’s
application bolts onto customers’ enterprise 
resource planning (ERP) and procure-to-pay 
systems, providing enriched functionality without 
requiring system upheaval. Key benefits include 
overpayment prevention, process automation, 
and enhanced team productivity. The solution 
aggregates data from different systems, 
providing a consolidated view of AP across a 
business.

The Xelix platform currently has three solutions, 
all using machine learning (ML) to re-design core 
AP processes. With the vendor’s modular 
approach to offerings, customers can implement 
Xelix’s products in a matter of weeks. The 
offerings include

• Xelix Protect: The real-time payment audit 
module identifies payment risks such as 
duplicates, posting errors, and fraud, allowing 
correction before the pay run. Using machine 
learning, it continuously learns and improves 
accuracy over time while replacing a typically 
manual audit process for AP teams.

• Xelix Statement Reconciliation: This module 
provides a full workflow to automate the 
supplier statement reconciliation process. This 
is the golden control in AP, yet it is often 
underutilized due to process pains.

• Xelix Insight: This self-service business 
intelligence tool enables insights from AP and 
procure-to-pay (P2P) data. Users can build 
reports and charts in minutes without special 
training. 

Xelix charges an annual license fee to customers, 
which can be up and running and delivering value 
in as few as four weeks.

Xelix has been focused on customer success from 
the outset, including being responsive to 
customer concerns and facilitating a collaborative 
environment where product feedback and co-
development with customers are highly valued.

One customer said that the volume of their 
statement reconciliations had quadrupled each 
month since using Xelix. They also confirmed that 
they were up and running in weeks, loved the 
ease of use of the Xelix product, and appreciated 
the weekly contact calls for support and feedback 
with the Xelix team.

Most of Xelix’s customers are based in Europe, 
but the vendor has a rapidly growing US 
customer base alongside customers in Australia 
and India. Xelix has built an impressive list of 
partners, including top-tier business process 
outsourcing (BPO) providers, consulting firms, 
and transformation firms. The company has also 
signed regional re-seller deals to support 
international expansion.

With two rounds of funding totaling $7.5 million 
behind it, Xelix plans significant investment in 
product R&D to enhance the breadth and depth 
of its product capabilities and strengthen its 
partner program for international market entry. 
Xelix is building out further data science-led 
solutions for accounts payable before expanding 
into adjacent areas such as accounts receivable.

https://xelix.com/
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HFS’ take

We made Xelix an HFS OneOffice Hot Vendor 
because it combines data, ML, and workflow to 
deliver end-to-end process improvements. Xelix
uses artificial intelligence (AI) and cognitive tools 
to optimize the AP function without competing 
with core P2P suites.

Manual audits of data and other fundamental AP 
processes are still inefficient, prone to mistakes, 
and potentially costly. Adding AI and ML to these 
processes has clear benefits for cost savings, 
efficiency gains, and, importantly, keeping staff 
engaged in a time of high turnover. Xelix offers 
CFOs a solution that is quick to implement with 
demonstrable ROI.

A growing, satisfied customer base and 
partnerships with leading global system 
integrators suggest Xelix is well placed to 
respond to the growing demand for finance 
transformation with products to solve specific 
pain points without requiring hefty IT investment 
or disruption. 

Vendor factsheet

• Founded: 2018

• Key personnel: Founders Paul Roiter, CEO; Phil 
Watts, CPO; Max Whyte, CRO

• Headquarters: London, UK

• Employees: 35

• Number of customers: ~50

• Key customers: Wilko, McBride, Euro Car Parts, 
Springer Nature, ELFS Shared Services

• Investments: $7.5 million in total funding, 
including $5 million Series-A announced June 
30, 2022

• Ownership: Private company

• Geographic coverage: Global

• Products: Xelix Protect, Xelix Statement 
Reconciliation, Xelix Insight

• Functions supported: Accounts payable, 
procure-to-pay

• Industry focus: Cross-industry, with many 
customers in manufacturing and retail

• Partners: Include Capgemini, Genpact, 
Proservartner, Profectus



© 2022, HFS Research

Khalda De Souza
Associate Practice Leader

Based in London, UK, Khalda
is part of the leadership team 
for the HFS SaaS XXV 
program, which helps 
innovative, up-and-coming, 
and impactful SaaS software 
vendors maximize their 
potential by leveraging 
meaningful partnerships with 
service providers. Khalda has 
extensive experience in 
providing strategic advice to 
both IT services providers and 
customer organizations 
globally.

Hridika Biswas 
Senior Analyst

Hridika’s focus is on the 
domains of finance and 
accounting, and BPO/ 
outsourcing. A recent addition 
to our analyst team, she aims to 
extend her experience and 
work across domains, building 
connections with clients and 
providers across different 
functions. Prior to joining, she 
gained seven years of 
experience in quantitative 
research and analysis at Kantar. 
She holds an MBA in marketing 
from IBS Hyderabad and a 
bachelor of commerce degree 
from JD Birla Institute Kolkata.

HFS Research authors

David Cushman 
Hot Vendors – Editor in
Chief, Practice Leader

David is Editor-in-Chief for the 
HFS OneOffice™ Hot Vendors 
publications. He also leads 
our OneOffice™ Emerging 
Technology Practice and is 
our strategic lead on 
automation. David is a 
published author (The 10 
Principles of Open Business, 
Palgrave-Macmillan), a former 
Tier 1 consulting director, and 
a digital strategy and 
innovation expert with 
experience in start-up, scale-
up, and large-scale digital 
transformation programs. He 
is based in the UK.
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Krupa KS
Senior Analyst

Krupa is part of our data 
products team. She is 
responsible for ITO-BPO 
outsourcing contracts, 
merger and acquisition data 
collection, and analysis for 
different service lines. She 
also works with practice leads 
on a range of research 
reports. She holds a 
bachelor’s degree in 
electrical and electronics 
engineering from 
Visvesvaraya Technological 
University. She is based in 
India.

Josh Matthews
Practice Leader

Josh leads HFS’ coverage of 
sustainability and the energy 
and utilities industries, built 
on academic and industry 
expertise across chemical 
engineering, management, 
and sustainability; he spoke at 
COP26, the 2021 UN climate 
summit, presenting the latest 
HFS sustainability research 
study. Josh also focuses on 
supply chain, the TMT 
(telecom, media, and 
technology) industry, and the 
HFS Triple-A Trifecta of 
automation, analytics, and AI 
segments. He is UK based.

Reetika Fleming
Research Leader

Reetika leads coverage for 
smart analytics, insurance, 
and finance and accounting at 
HFS Research. She studies 
the broad use of data and 
analytics within enterprises 
with a research focus on 
emerging strategies to 
institutionalize machine 
learning and other AI 
techniques. Her research 
extends into the impact of 
digital business models, IoT, 
smart analytics, and AI on 
business process services for 
insurance specifically and 
finance and accounting 
broadly.

HFS Research authors
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Melissa O’Brien
Research Leader

Melissa leads HFS’ research 
initiatives for digital front-office 
services, including customer 
engagement operations, digital 
marketing, cognitive agents, 
and CX design and consulting, 
focusing on the trends and 
change agents driving customer 
experience across the 
enterprise. In addition, her 
industry research focuses on 
key dynamics within retail, CPG, 
travel, and hospitality with 
regards to customer-centric 
strategies, intelligent 
operations, and service 
delivery. She is US based.

HFS Research authors
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Read more about HFS and our initiatives on:
www.hfsresearch.com or follow

@HFSResearch

About HFS

Insight. Inspiration. Impact.

HFS is a unique analyst organization that combines deep 
visionary expertise with rapid demand side analysis of the Global
2000. Its outlook for the future is admired across the global
technology and business operations industries.

Its analysts are respected for their no-nonsense insights based
on demand side data and engagements with industry
practioners.

HFS Research introduced the world to terms such as “RPA” 
(Robotic Process Automation) in 2012 and more recently, the HFS
OneOfficeTM. The HFS mission is to provide visionary insight into 
the major innovations impacting business operations such as
Automation, Artificial Intelligence, Blockchain, Internet of Things,
Digital Business Models and Smart Analytics.


